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This document provides guidelines and information for producing
exhibit and marketing materials. Please utilize the packaged working
files and assets which have been provided.

EXHIBIT GRAPHICS

MARKETING MATERIALS
ADVERTISEMENTS
INVITATION POSTCARD

THE NATIONAL WWII MUSEUM LOGO

LOGO USAGE
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TRAVELING EXHIBIT STYLE GUIDE:
MANUFACTURING VICTORY

COLOR PALETTE

The color palette below should be utilized for exhibit space and advertising/marketing collateral materials.

EXHIBIT SPACE COLOR OPTIONS

Sherwin-Williams Sherwin-Williams
SW 6234 SW 7669

Uncertain Grey Earl Grey
EXHIBIT COLORS

Red Blue Grey

R:156 G:33 B:43 R:58 G:73 B:151 R:211 G:210 B:210

C:30 M:99 Y:91 K. 18 C:91 M:84 Y:5 K1 C:15 M:12 Y:12 K:1
FONTS

Please use the fonts below on any supplimental exhibit signs and collateral.

TRADE GOTHIC - Condensed No. 18
TRADE GOTHIC L.H - Extended Bold

ADOBE GARAMOND - Regular
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TITLE TREATMENT

Below are examples of the title treatment in both raster and vector formats. These files will be provided for exhibit use.
The vector (.eps) file was built in CMYK. You can make it a 3 color file by substituting PMS equivelents if needed.
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Manufacturing Victory Exhibit Title wPhotos.tif Manufacturing Victory Exhibit Title.tif
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Manufacturing Victory Exibit Title.eps Exhibit Title can be placed ontop of color if needed.
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TRAVELING EXHIBIT STYLE GUIDE:
MANUFACTURING VICTORY

SIGNATURE PHOTOGRAPHY ASSET

The photo below will be provided to use on additional signs and collateral. If you would like additional photography please

contact us. Contact information is located on the back of this guide.

When usage size of this asset allows, please use this credit and caption:

Chrysler’s Detroit Arsenal Tank Plant, Detroit, MI 1940s
Image courtesy of the national Automotive History Collection, Detroit Public Library




EXHIBITION RACK CARD 4-IN X 9-IN EXHIBITION AD 5.5-IN X 10.25-IN

This is the exhibit rack card. Single side, 4 color information ~ This is the exhibit 4 color, print ad. Packaged assets should
handout. Insert your logo and edit your information as needed.  allow your designer or agency to edit for any size. Insert

your logo and edit your information as needed.
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MANUFACTURING VICTORY: THE ARSENAL OF DEMOCRACY

Manufacturing Victory tells the inspiring story of the Home Front effort
that produced tanks, planes, ships, and guns with staggering speed and
unparalleled energy. It was a surge in productivity that not only brought the
country out of depression, but also created mighty military forces, supplied

the Allies abroad, and opened new doors of opportunity and social change.

Visit online at manufacturing-victory.org

Ha(lonal Tourlllg Exhibit

IWWIL

NDSTV[NUE
THE NATIONAL w HOST VENUE
WWII MUSEUM

Open Seven Days, 9:00 am-5:00 pm
945 Magazine Street - New Orleans, LA 70130 . 504.528.1944 . natiofalww2museum.org
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MANUFACTURING VICTORY: THE ARSENAL OF DEMOCRACY

Manufacturing Victory tells the inspiring story of the Home Front effort that produced
tanks, planes, ships, and guns with staggering speed and unparalleled energy. It
was a surge in productivity that not only brought the country out of depression, but
also created mighty military forces, supplied the Allies abroad, and opened new
doors of opportunity and social change.

Visit online at manufacturing-victory.org

National Touring Exhibit
Presented by

WWII! w
THE NATIONAL I
WWII MUSEUM

HOST VENSE
HOST VENUE SPONSOR

Open Seven Days, 9:00 am-5:00 pm
945 Magazine Street « New Orleans, LA 70130 - 504.528.1944 . nationalww2museum.org
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Place your logo(s) and edit location information.
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TRAVELING EXHIBIT STYLE GUIDE:
MANUFACTURING VICTORY

EXHIBITION INVITATION POSTCARD 7-IN X 5-IN

This is the exhibit invitation postcard. Two sides, 4 color over 4 color. The postcard can serve as both a direct mail piece and an
invitation. Insert your logo and edit your information as needed

. MANUFACTURING
* % IICTORY * *

Place your logo(s) and edit
location information.

THE NATIONAL @
MANUFACTURING [ G e
* A UICTORY * &
This postcard can be edited to serve 2

HOST VENUE
an invitation also. Have your printer set

an indicia mark with your code. Or stuff

MANUFACTURING VICTORY: THE ARSENAL OF DEMOCRACY
in an envelope and hand address.

Manufacturing Victory tells the inspiring story of the Home Front effort
at produced tanks, planes, ships, and guns with staggering speed and
unpagalleled energy. It was a surge in productivity that not only brought the
countrnqut of depression, but also created mighty military forces, supplied
the Allies akgoad, and opened new doors of opportunity and social change

Visit online at manufacturing-victory.org

Open Seven Days, 9:00 am-5:00 pm
945 Magazine Street « New Orleans, LA 70130 » 504.528.1944 « nationalww2museum.org
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EXHIBITION SIGN 22-IN X 28-IN EXHIBITION TRI-FOLD BROCHURE 12-IN X 9-IN

This is the exhibit tri-fold brochure. 4 color over 4 color.
Packaged assets should allow your designer or agency to
edit if needed based on the amount of your content. Insert
your logo and edit your information as needed.

PSRN

MANUFACTURING
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This is the generic exhibit sign. Single side, 4 color. Insert
your logo and edit your information as needed.

PUBLIC PROGRAMMING

“The people of Europe . . . ask us for the implements
of war, the planes, the tanks, the guns, the freighters which
will enable them to fight for their liberty and for
our security. Emphatically we must get these weapons
tothem. . .. We must be the Arsenal of Democracy.”

- Franklin D. Roosevelt, December 29, 1340

MANUFAGTURING,
. * X UIGTORY * * |

THE NATIONAL
WWII MUSEUM
NEW ORLEANS

Millions answered Roosevelt's call. Farms increased production.
Factories retooled. And ordinary Americans in an unprecedented
show of patriotism, ingenuity, and sheer grit went to work
transforming an isolationist nation still mired in the Great
Depression into the world's greatest industrial power.
Manufacturing Victorytells the inspiring story of the Home Front
effort that produced tanks, planes, ships, and guns with
staggering speed and unparalleled energy a surge in productivity
that not only brought the country out of depression, but also
created mighty military forces, supplied the Allies abroad, and
opened new doors of opportunity and social change.

MANUFACTURING

Opening

HOST VENUE
SPONSOR

HOST VENUE 4
The Pdstindustrial Revolation and World War Il:
ross-Country Webtfiar about Mass Production

Friday, Novemps
10:00 — 10 am (CST)

ON VIEW THROUGH MAY 31, 2015 IN THE o T |
JOE W. and D.D. BROWN FOUNDATION ol L e O3 oo
SPECIAL EXHIBIT GALLERY, 2ND FLOOR

and contributed to Allied victory through teamwork,

innovation, and problem solving. Students will get an inside
look at artifacts and stories from the Museum’s latest special
exhibition and teachers will receive curriculum materials
related to the program upon registration.

Dinner with a Curator ...

The Ultimate Arsenal of Democracy:
Cooking at Los Alamos by Keith Huxen
Tuesday, January 13, 2015

00— 8:00 pm
Stage Door Canteen
Dine on Southwestern food as you listen to exhibit curator
Keith Huxen talk about physics, war, the Manhattan Project,
and life under the New Mexican sun at Los Alamos. Advance
ticket purchase required.

MANUFACTURING VICTORY : THE ARSENAL OF DEMOCRACY

n view in
the Joe W. and D.D. Brown Foundation Special Exhibit Gallery
9:00 am-5:00 pm daily through May 31, 2015.

pen Seven Day:
945 Magazine Street + New Orle:

700 pm
70130 + 504.528.1944
nationalww2 2

dark about the purpose of the factories, few would ever guess
the true nature of the work they performed each day until,
at the end of the war, Oak Ridge’s secret was revealed. Come.

Special Event

Beyond Rosie: Women's Ro/es

on the American Home Front

Saturday, March 28, 2015

10:00 am — 1:00 pm

Louisiana Memorial Pavilion

Calling all Rosie the Riveters, Wendy the Welders, and
‘women war workers of World War II! Women were integral
to America’s success in World War I1. Several women will
share their stories of working on the Home Front and
producing for victory, either as riveters, welders, or even master
‘canners. All women workers of World War Il are invited to
share their stories. Presented in partnership with Newcomb
College Institute.

Special Event -

Victory at Home: New Orleans Dur/ng Woﬂd Warll
Tuesday, April 14, 2015

6:00—7:30 pm

Stage Door Canteen
Dr. Charles Chamberlain, author of Victory at Home: Manpower
and Race in the American South During World War I, will
moderate this special presentation focusing on the diverse
‘war workers and industries in New Orleans during World War
ILThe program will intersperse newsreels and propaganda
images from the war years with firsthand accounts from those
‘who recall New Orleans in the 1940s and its important role

in the “Arsenal of Democracy”.

HOST VENUE

HOST VENUE SPONSOR

Adult Learning Webinar

WWil Defense Workers and

The Arsenal of Democracy

Thursday, May 21, 2015

12:00 - 1:00 pm (CST)

Online Registration Required

Join exhibit curator Keith Huxen for an inside ook at the
at location. Learn i

of US industries, dollar-a-day men, and everyday defense

‘workers from across the country. Examine artifacts, oral

histories, and film clips from the special exhibit that

uncover how US industries exceeded all production goals

and contributed to the Allied victory. Watch on your lunch

hour or at your convenience—recordings will be sent to.

every registrant. No special equipment required—ijust a

computer with a highsspeed internet connection.

Closing Program
The Arsenal of Democracy: FDR Detroit, and an
Epic Quest to Arm America at War by A.). Baime
Thursday, May 28, 2015

6:00—7:30 pm

Location TBD

New York Times bestselling author A J. Baime discusses
how Ford Motor Company went from making automobiles
10 producing the airplanes that would mean the difference
between winning and losing World War 11 Book signing.
will follow the presentation.

Place your logo(s) and edit
location information.
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TRAVELING EXHIBIT STYLE GUIDE:
MANUFACTURING VICTORY

THE NATIONAL WWII MUSEUM LOGO

When using the logo for The National WWII Museum please use either the white or 4 color versions supplied. Please do

not edit or alter this identity in any way.

THE NATIONAL
WWII MUSEUM
NEW ORLEANS

Correct
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THE NATIONAL
WWII MUSEUM

THE NATIONAL
WWII MUSEUM

NEW ORLEANS

Do not change opacity.
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NEW ORLEANS

Do not change color.

Do not rotate.

Do not use partial logo.

wwil
THE NATIONAL

WWII MUSEUM
NEW ORLEANS

Do not reset text.

THE NATIONAL
WWII MUSEUM
NEW ORLEANS

Do not edit text color.
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